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ABSTRACT

Dairying has become an important secondary souréecome for more than 15 million rural familiescahas
assumed an important role in providing employmeak iacome generating opportunity for the most vidbée sections of
our population. For millions of small and margifatmers as well as landless labourers, milk pradngbrovides ready
cash in hand for fulfilling their daily householdquirements. The present study covered all distH&s of the state and
information was collected by using questionnairéieAanalyzing the collected data it could be it ¢& concluded that
policies such as- A policy to educate the urbarsaorers about the harmful effects of loose milk ealth., Include this
topic in primary school syllabus, allow selling wiilk only after processing and packaging,, Stricfgsnishment for
selling loose /adulterated milk/ noncompliance VABSAI standards, reward /award best Dairy millonhdairy plant on
the basis of ‘Consumer survey”, and enable conssimgiproviding a toll-free numbeiDairy Mobile app / or other ICT
tool to place their issues of non-availability @iy products in their area, starting a dairy dutserious complain about

dairy product/dairy plant, should be started.
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